
U.S. Bank 

Client:  The corporate marketing department at U.S. Bank.

Project Background: In 2007, U.S. Bank wanted to emphasize and receive 
recognition for its hard work in creating a diverse, community-focused, and 
environmentally friendly work environment.

Supplier Diversity: U.S. Bank has a well-developed supplier diversity program 
and aggressive goals to increase its diverse supplier base.

Diversity Training: U.S. Bank offers comprehensive courses to its employees on 
diversity training to ensure a positive and uplifting work environment.

Community Service: U.S. Bank donates countless hours and funds to support 
community organizations, including Habitat for Humanity and the United Way, 
among many others. U.S. Bank also matches donations made by its employees 
to some charities.

Environment: U.S. Bank created a new division to take steps towards improving 
our environment including stronger recycling programs, investing in low 
carbon emission technology, and supporting alternative energy companies.
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The Annual Report and Proxy
Statement are available in the
About U.S. Bancorp section
of usbank.com.

Weight Watchers is the registered trademark of Weight Watchers, International, Inc.

U.S. Bancorp, including each of our subsidiaries, is an Equal Opportunity Employer and a Drug-Free Workplace.

Deposit products offered by U.S. Bank NA. 

Member FDIC.

Printer toinsert FSCicon

Minneapolis-based U.S. Bancorp is a multi-state financial holding company and parent company of U.S. Bank, the 6th
largest commercial bank in the United States. We offer a full line of banking, brokerage, insurance, investment, 
mortgage, trust and payment services products to consumers, businesses and institutions. In 2007, U.S. Bank managed
$238 billion in assets throughout its 2,518 banking offices in the United States. 

U.S. Bank conducts business primarily in the United States and to a small extent in Canada and Europe. We provide
limited lending and other financial services to non-U.S. customers and to U.S. customers doing business in the
European Economic Area and elsewhere from our U.S. offices. Our corporate payment systems and merchant 
processing divisions operate through Elavon Financial Services Limited, a bank chartered in Ireland in December 2006,
as well as through subsidiaries based in Belgium, Canada and Puerto Rico. U.S. Bank and its subsidiaries have a 
relatively small number of employees in 13 foreign countries.

Corporate Overview
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U.S. Bancorp at a Glance 
(at year-end 2007)

Rank ...........................................................

Asset size .....................................................
Deposits .......................................................
Loans ...........................................................
Earnings per common share (diluted) ..........
Return on average assets .............................
Return on average common equity ..............
Efficiency ratio ............................................
Tangible efficiency ratio ...............................
Customers ....................................................
Payment services and merchant processing ..
Wholesale banking and trust services  .........
Consumer, business banking and 
wealth management .....................................
Bank branches .............................................
ATMs ..........................................................
NYSE symbol ..............................................

U.S. Bank is the 6th largest
U.S. commercial bank
$238 billion
$131 billion
$154 billion
$2.43
1.93%
21.3%
49.3%
46.6%
14.9 million
Global
National

24 states
2,518
4,867
USB

Primary Lines of Business [GRI 2.2]

Consumer Banking
Convenience, customer service, accessibility and a 
comprehensive set of quality products make U.S. Bank the
first choice of more than 13 million consumers.

• Community Banking
• Metropolitan Branch Banking
• In-store and Corporate On-site Banking
• Small Business Banking
• Consumer Lending
• 24-Hour Banking & Financial Sales
• Home Mortgage
• Community Affairs
• Workplace and Student Banking

Payment Services
A world leader in payment services.

• Corporate Payment Systems
• Merchant Payment Services
• NOVA Information Systems®

• Retail Payment Solutions: Debit, Credit, 
Specialty Cards and Gift Cards

• Transaction Services: ATM and Debit 
Processing and Services
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Wholesale Banking
Expertise, resources, prompt decision-making and 
commitment to partnerships make U.S. Bank a leader in
Corporate, Commercial and Real Estate Banking.

• Middle Market Commercial Banking
• Commercial Real Estate
• National Corporate Banking
• Correspondent Banking
• Dealer Commercial Services
• Community Banking
• Equipment Finance
• Foreign Exchange
• Government Banking
• International Banking
• Treasury Management
• Small Business Equipment Finance 
• Small Business Administration (SBA) Division
• Title Industry Banking

Wealth Management and Securities Services
Provides personalized, professional guidance to help 
individuals, businesses and municipalities build, manage, 
preserve and protect wealth and distribute obligations.

Wealth Management
• The Private Client Group
• U.S. Bancorp Investments, Inc.
• U.S. Bancorp Insurance Services, LLC

Securities Services
• Corporate Trust Services
• Institutional Trust & Custody
• FAF Advisors, Inc.
• U.S. Bancorp Fund Services, LLC

Note:  Excludes securities gains (losses) net, tax equivalent basis

Revenue Mix by Business Line
for the year-ended 2007

Five Star Service Guaranteed

2007 Corporate Citizenship Report

Project Specifics: Understanding that it had many achievements to be proud of, 
U.S. Bank wanted us to create a Corporate Citizenship Report that could also be 
used for the Global Reporting Initiative (GRI). We conducted division manager 
interviews and performed original research in the following areas:

Supplier Diversity Director to learn about the supplier diversity program•	
Human Resources to learn about the employee benefits programs and  •	
the commitment to hiring diverse team members
Corporate Marketing to learn about U.S. Bank•	
Community Outreach to learn about the community service initiatives•	
Environmental Director to learn about the conservation efforts•	

After multiple rounds of copy writing, editing and proofing, we laid out the 
entire design of the report (32-pages).

We purchased the photography that were used throughout the report.

We created the bar graphs and pie charts based on the financial information 
provided to us.

We identified all the areas that related to the Global Reporting Initiative to 
create a GRI Table that was presented on the last page of the report.

We created 20 versions for GRI purposes and printed 50,000 copies  
of the Report.

Finally, we created a PDF for online viewing. 

Results:  U.S. Bank was so impressed with our work that we were given several 
more projects, and we are currently working on additional 12-page  
brochure projects for various banking divisions.

Laying the Foundation
Understanding your organization’s short-term needs,
long-term strategies, and unique business situation is 
the first step in developing a successful liquidity or 
asset management plan. U.S. Bank’s cash management
and investment professionals are some of the most
knowledgeable experts in their respective fields. They
listen to your needs and business constraints, and then

customize integrated solutions 
that meet your full range of goals.

Unique strategies, goals, and timing determine how 
an organization fulfills its liquidity and asset management
needs. U.S. Bank understands the complexities of building
and managing institutional assets, and the importance of
tailoring financial solutions to your specific situation. We
offer a full spectrum of asset management expertise, from
short-term cash management to long-term investments
and investment management services.  

We meet the liquidity and asset management needs of a
wide range of organizations, including:

• Corporations
• Partnerships
• Insurance Companies
• Financial Institutions
• Nonprofit Organizations
• Endowments
• Foundations
• Trusts 
• Registered Investment Advisors/Brokers
• Accredited Investors
• Public Entities – Municipalities
• Taft-Hartley Plans
• Defined Benefits Plans

U.S. Bank has the scope, scale, and resources to serve 
as your single-source liquidity and asset management
provider, regardless of the size of your organization.

Financial Highlights
At quarter-end March 31, 2008

Ranking: 6th largest commercial bank in U.S.

Asset Size: $242 billion

Deposits: $138 billion

Loans: $158 billion

Return on Average Assets: 1.85%

Return on Average Common Equity: 21.3%

Efficiency Ratio: 43.5%

Market Capitalization: $58 billion*
*As of May 9, 2008

Debt Ratings: 
U.S. Bank National Association

Moody’s S&P
Long-Term Aa2 AA
Short-Term P-1 A-1+

U.S. Bancorp

Commercial Paper P-1 A-1+

Big Bank Capabilities. Custom Financial Solutions.
Liquidity and Asset Management

U.S. Bancorp at a Glance

Ranking U.S. Bank is 6th
largest U.S.
commercial bank

Asset size $242 billion
Deposits $138 billion
Loans $158 billion
Return on average assets 1.85%
Return on average common equity 21.3%
Efficiency ratio 43.5%
Customers 14.9 million
Payment services and merchant processing Global
Wholesale banking and trust services National
Consumer and business banking

and wealth management 24 states
Employees 54,000
Bank branches 2,522
ATMs 4,844
NYSE symbol USB
At quarter-end, March 31, 2008

To learn how U.S. Bank can help build financial 
momentum for your mall, email cre@usbank.com

Member FDIC

Financing
U.S. Bank is one of the largest Real Estate lenders in the
United States. From new construction to expansion to
redevelopment, we can help finance your shopping center
growth. In addition, we offer financing for working
capital lines, equipment leasing, and other capital needs.

Integrated Payment Solutions
A dynamic shopping center generates a constant flow of
payment activity, some of which includes collecting tenant
rent, paying service providers, and managing employee
payroll.  U.S. Bank can provide a single source solution
for all of your disbursement and collection needs. Services
include on-site electronic deposit, ACH, lockbox and
employee purchasing payment programs. Our products,
services, and systems process payments quickly and
accurately, and accelerate funds availability.

ATMs
U.S. Bank provides innovative, leading-edge ATM
deployment and processing solutions designed to fit your
business needs. Our ATM program provides your retail
environment with a solution that can increase revenue
and limit expenses, while ensuring the optimum
availability, flexibility, and service.

Deposit
We provide a variety of deposit solutions for current,
short- and long-term cash. Our state-of-the art
technologies and integrated operations offer fast,
powerful, and flexible solutions for your cash
management needs.

Manage Accounts
Gain timely, comprehensive information about your
accounts and U.S. Bank services using our integrated,
online reporting tools. We deliver the most complete
reporting available and tailor
information to your specific
reporting requirements.

U.S. Bank offers shopping center
owners and operators an industry

leading array of products and
services backed by our Five Star

Service Guarantee.
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Liquidity Management
Traditional products offer security and flexibility 
for short-term cash management needs:

• Sweeps
– Commercial Paper

– Eurodollar Time Deposit

– Repurchase Agreement

– First American Money Market
Mutual Funds

• Eurodollar Time Deposits

• Commercial Paper

• Certificates of Deposit (CDs)

• Foreign Denominated Time Deposits

• Repurchase Agreements

• Money Market Mutual Funds

• Treasury Bills, Notes, and Bonds

• Government Agency Securities

• Custom Cash Management

Trust and Custody Services
Institutional expertise backed by local, high-touch,
personal service:

• Institutional Custody

• Trustee Services

• Investment Management 

• Securities Lending

• Global Custody

• Institutional Cash Solutions Analytics

• GASB 45

Asset Management
Separate account management and specialized
investment products, including:

• Small-, Mid-, and Large-Cap Equity

• Tax-Exempt Fixed Income

• Taxable Fixed Income

• Real Assets

Comprehensive Products. Customized Solutions.

Why choose U.S. Bank?
We want to be your financial partner. 
Here’s what we can offer:

• Full Spectrum of Products/Services that cost-effectively
achieve your investment objectives while offering the
convenience of working with a single-source provider.

• Staff Expertise helps us gain a full understanding 
of your liquidity and asset management needs so we
can customize the best solution for your organization.

• Service Focus ensures that you will receive attentive,
superior service regardless of your organization’s size
or complexity of needs.

U.S. Bank has the products, services, and expertise to help
you maximize your organization’s liquidity and asset
management needs.

Liquidity Management

Trust and
Custody
Services

Asset Management

Comprehensive 
    Products. 

Customized 
 Solutions.
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Financial Services for
Mall Owners and Operators

U.S. Bank Visa® Gift
Card Mall Program
Gift Cards have quickly
become a popular part of
the U.S. shopping culture. You can leverage this
popularity and increase your revenue with a mall-
branded U.S. Bank Visa Gift Card. U.S. Bank is the
issuer of Visa Gift Cards for some of the largest malls
and mall property groups across the country. We have
the expertise to customize a program for your unique
mall operation.

The U.S. Bank Visa Gift Card displays your branding
and imagery. It is the perfect fit for shopping centers
because it can be used at multiple merchants for
purchases at millions of locations. A mall-branded card
builds awareness for your shopping center, increases
traffic to your mall, and generates incremental revenue
for your operation.

U.S. Bank works closely with each mall operator to
create a successful Gift Card program that is easy to
manage and market, and attractive to your center’s
shopping audience. We are an expert in the industry for
Visa and prepaid gift cards and mall programs. Partner
with us for a great Gift Card program!

Running a successful shopping center requires a unique
combination of skills focused on attracting shoppers and
tenants alike. It takes the right mix of efforts to:

Create a dynamic, entertaining, and fun shopping
experience

Maintain a safe, clean, and convenient facility 

Manage profitable tenant relationships

Innovate and Generate eFAST Revenue
ATMs offer tremendous convenience to individuals who
are traditional financial institution customers. But for the
estimated 48 million people who do not have a relationship
with a financial institution, service fees can be a prohibitive
deterrent from using this everyday convenience.

A Financial Access Service Terminal (eFAST™) can
potentially provide a wide range of convenience services
to this cash-based consumer segment. By attracting new
customers to your shopping center, eFAST can present a
new revenue opportunity for your mall operation. 

Customers can benefit from one-stop conveniences that
do not require an existing banking relationship:

ATM services

Check-cashing services

Money transfer services

Purchase and reload prepaid cards

Pay bills 

You can generate new revenue from:

Fees on new transactions

Long-term card fees

On-screen promotions

On-screen advertising

Easy convenience for customers. New revenue for your
shopping center. Increased store traffic and convenience
for your retail tenants. Make your shopping center a
new destination with eFAST innovation from U.S. Bank.

U.S. Bank has the financial expertise, proven products,
and innovative programs to help you finance operations
and projects, efficiently manage your cash flow, and
generate new revenue opportunities. We are a trusted
partner who can help build your financial momentum.
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